
April 5-11 NDHW™ 2015 BY THE NUMBERS

Facebook Web site

Branding Box Distribution

Government SupportPaid Ad Campaigns

Twitter

Put Your Purple On Campaign Colouring Contest
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372
tweets+10%

2015
Page Views

15,687
(+50%)

2014
Page Views

10,456

88 RTs
57 CDHA  
posts

1,230,392  (+18%)
1,038,553

217 Direct

OVERALL REACH TOTAL

Reach
639,031 580,000

Facebook Fans
12,400 10,000

2015 publications: 28 (print & digital)
2014 publications: 19  

2,182
visits

2015
Total Reach

2014

3,771,306 1,562,906

COMBINED
SOCIAL
MEDIA
REACH

421
Poster  

downloads

263
photos 

submitted

148
DHPurplePride  

tweets
(23 CHDA generated)

2,615
Page visits

2015: 613

2014: 718

Click through to download
1,059 (13%)

Opened by
8,129 (48%)

Top pages 2015

5,914: Main page

4,143: NDHW™ Downloads

2,615 : Put Your Purple On

Digital
1,489,696

Print
2,281,610

Traffic to our site 
from banners

21,960
5 second ads
 (March 1 – April 30)

20 16
Articles Articles

7.8 millon
impressions

Ad in 60,000 
magazines in 

Toronto Star and 
National Post. 
Audience of 

153,000

2015
• PM Greeting
• Minister Health Greeting & Tweet
• Proclamation read HC Ben Lobb April 2
Twitter posts 
• MP Colin Carrie (x 2)

• MP Laurie Hawn
• MP Harold Albrecht  
    (with YouTube video of proclamation)

• Senator Doug Black

Media Coverage

2015
2014

Total Promo
Material Downloads

4,991
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Top 10 Downloads


